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Euroleague 2.0
New Era in European Basketball

ROUND-ROBIN LEAGUE
ONLY THEBEST OF THE BEST

INCREASING VALUE TO KEY INVESTORS
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https://youtu.be/FpyrE2pTOow
https://www.youtube.com/watch?v=30l6opg4BaA
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25,000 hours
of content
each season

1?59L.?a'\r/1"sn Joint venture
with IMG
worldwide
758 Min 1,697 MIn
Digital TV audience
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